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Guidelines for Business Design of The Healthy Food Restaurant in Muang Khon Kaen District,
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ABSTRACT

This study aimed to 1) study consumer behaviors, consumer needs, and influential factors for purchasing of the
consumers and 2) propose guidelines business design for the healthy food restaurant in Muang Khon Kaen district,
Khon Kaen province. Using a questionnaire of 400 sets, the results revealed the majority of the respondents were

female, students, age 18 — 25 with an average income of 10,000 — 20,000 baht per month. The respondents were
interested in having the healthy food because they wanted to have a good health. The promotional factor that
influenced purchasing decision was online media and for the first four of marketing mix factors that
influenced purchasing decision were food hygiene, taste of food, cleanliness of the restaurant, and good

service. The external environment analysis showed that the healthy food restaurant should focus on the nutritional
value of dishes, using fresh ingredients with good taste, and great service. The healthy food restaurant in Muang Khon

Kaen district, Khon Kaen province require estimated cash flow of investment 500,000 baht.
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Keywords: Guidelines for business design, healthy food restaurant
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