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ABSTRACT

This study has studied about increasing the savings rate of soldiers who 3rd Infantry Battalion,
8th Infantry Regiment, Siharach Dejchai Camp, Sila Sub-district, Mueang Khon Kaen District Khon Kaen
province (Ror. 8). The problems of saving less than it should have so it is because of the current bias
(Present Bias) and the fear of loss from consumption (Loss Aversion). For this reason, the principle of
Behavioral Economics such as the concept of Save More Tomorrow and Enhance Active Choice, which
wants to experiment with the experimental group to see clearly the goals of saving in the future. To

give them the goal of saving money that is most suitable for themselves.
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age_group, vinefadothnauaunagnguenganiiesgisaniu
NANFIY

nanlavinsmeaaeungunskaznguuananilue Idaumanliuinisfinwuagieei

Toya Awialuil

wamswmamnejuwmi

MM 1 HANITNAFDUNSLTINENTIDOUVRINGUNIT IA8TBNITIATILIIENITUTEUIUNITANNTT

0m0eY ( Regression )

FauUs LUUS1R09IL
ex_group 8.93%**
(1.56)
curr_savlb -2.68
(1.09)
curr_sav20 -4.66**
(1.91)
cons 6.77%%*
(1.55)
R’ 0.2039
NUIUAIDEN 156

NUYLAG) 1.alunaduuansiiedn Standard error Wag * | ** *** uansi p< 0.1, p<0.05 wag p<0.01

1%

muddiu 2 Enguauiineeuegifesas 10 WWuguueuiisulunisuszanamaunisonnes
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INNANTNAFOUNITHANSNTIBOUVRINFUMMNITIUANTIN 1 WU nuInguauilasudeyaunun1sesy
Ruiinfiunliuiissiiudnsniseeulaeisnsniseengininlaeniesosay 8.9 Aatuuandliiuiinisiiliau

WinewpatalauIuasagalaliruesiiinuinndt uazliefiarsandusenguaudnsinsesuiunuiingy

v o ' '

niignsnisesuerar 10 uar 15 ludagdu ddnsnsesuniisliwandneiu uinguidnsinisesudayiuniey

q

1% =

ag 20 fgnnseeuiitosnitnguiosas 10 way 15 indeegiTavay 4.66 FaAUNIdnsIN1Te0uaIR LRI

o =

sauiiutosnii Wesndagtutunguiisesusgiosay 20 ddnseeuuinaguauilaiisuiungudug
Nan1MARRINguYARANILY

M990 2 HanNIINAdUNTSLINERTIReNYRINgNUARaVRLY Ine3En1sinTeaienis

Uszanunsauni1sanaay ( Regression )

FauUs LUUSNAD9TI2
group 1.88%
(1.09)
gender 1.80**
(0.78)
age 1.46
(1.09)
age_group -3.49%%
(1.53)
_cons 10.62
(0.81)
R’ 0.0513
NUIUAIDEN 202

VBLAg : ATAULEREAT Standard error kA * , ** ** ugaasfia p< 0.1, p<0.05 wag p<0.01 AUAINU

IINANINNINAADUIRTINTROUIUTBINGNAUTILY Lae3ENTAATesiiensUssunansaunis
0AnaY ( Regression ) nudnguaunlasudayanismuiniiuesuvedauipviauniluty flenanasifiudn

sanunniyeradililasuteyasgfivszanaiosas 1.88 wansbiiuimnniinisviliaudiuninewiaadaau

[

wnTuaunsavilvirudndulaiiondnsesuiigaiu uenantunguauiilumeane Tleniaiiaziiudniosy

o o a

nnhnguanidumendsegiisnsesy 1.804 Fudlaegaliudrdgynieeada duengiulifinasonisiiudng

o lagnuinguyaaaiaisuvinuilasudeyanisauiutuesuveauisvinnuiilvageeutosinfelngd

[ °

wndeuegfilasudoyanisAuimiuestegNUssunnovay 3.49 Fallannnuiannanizeniveutagiu

U
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(Present Bias) wazn13siaiudssiungsidafiuindadinainitfissfsanndomety Jddladnisdnduladen

q

ans10augaln

aAUNMEUaTaTUNANITIRY
NuANYTIULLAANBILABIAUMIANSNTI0OURUVBIVINITA NOINUNINTIIUNA 3 NTUNITIIUN 8 Ay
dnualaloe suadan sunelleweounnu Jwinveuniu (e 5.8) Felymnseeutosnitalsaziduiull

o

amnEnnvateUsenis nedlamaiddglaunnizenfveulagiu (Present Bias) wag n1snaanisaayde

=% o

91nNN15UTIAA (Loss Aversion) AatUIINMaNNITASYEAIEATNAANTTY (Behavioral Economics) 1nlglunis

vy
o a1 a

FeluAsadl WukwiAn Save More Tomorrow Wag Enhance Active Choice lngdasnisiinisnaaadaglvingy
naansldsutoyaununiseouiufuiioflimnlduesnmuesnisesuiulusuia afidaiaumniy el
wanlgdiihmnglumseonfuiivmnzaniunuesnniign egndlsfnulumsinwadald Idhmsmaaeui
yapaihluidfisdulaedunmaaesmelfivamsniaufidiedunsuisuifisuauiaduresisassngud
wansnafiuuls

INNITIBNITIATIERAUNITUTZUIUNITANNITANNDY ( Regression ) WuU1N1TMELUIAA Enhance

%
S

Active Choice vielufiifenslsifoyaununisesuiulusuinnuingumaaesiiy fuavhliiengummsuazngy
yarahlufiunliuivhmsdaduladonsameeuiiiisiu Tnedefinsanmungummanui nduilAueeuiu
fisnafenar 10, 15 fuwldufiusanmsseuluowian Tnsisaessaninmafiuduiliunnsatu eglsfiom
nauilAnoeNEuNfesas 20 Weilsuiungudugnuiiidnmnsiintuesslusunnanas osindagtumn
wfeindunduiifishesuinieingiogudn
Tuvagiinansvedeuvesnguyanatilunuityanafidumsezinisdnduladonsasoouiigenin
yaaafifunands uonantududgildsudoyansmuniussuvesnutevinuitiluaziniadonsam
nsoouiin uiiflesunarsengnuitiadinhauesdendanesniidosnitislndindea ilesanenaas
diuhdsfinadninnniifrisnainSeanisiedinsiniulssfungsdmivluFonsesuiu
Mnuan1sAnwieiufindansaagldinnslduuda Enhance Active Choice TngvilviauLdiu

auAntARLTY fumstiteyaiuesuiliaindnsiniseeuinneiu amnsadietelviaudndulieeuiuyuls
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