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ABSTRACT

This research aim to study components of digital leadership of school administrator under the
secondary educational service area office 23. Using document research of digital leadership, and 2)
confirm the components by the 5 experts in educational administration. The research found that:

Digital Leadership of School Administrator under the Secondary Educational Service Area Office
23. Consisted of 3 main elements include: 1) Digital communication include 3 indicators are digital
communication, public relations using digital media and creating a network through digital media 2)
Digital vision include 3 indicators are set digital policies together, use of digital technology in operations
and the use of digital media creative and ethic and 3) Digital Literacy include 5 indicators are teaching
and learning digital design, innovation, creating an atmosphere that is conducive to learning, sharing
information via digital technology and creating digital media to integrate learning.
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